SOURCES OF REVENUE FOR NONPROFITS

1. GRANTS
A grant is money given to a nonprofit 501(c)3, usually from a foundation or government agency.  Reporting requirements vary.  Grants are either restricted (must be used in a certain way) or unrestricted (spent at the discretion of the nonprofit).

2. CORPORATE SPONSORSHIP
Companies often like to show their support of local nonprofits by sponsoring an event, giving in kind, giving money or requiring employees to volunteer.  Many will ask for something in return (quid pro quo).  An example might be a mention on the nonprofit’s website or on their own website.  Some larger corporations have a formal process for determining which nonprofits they give to, some allow employees to pick and some leave that to the boss.

3. INDIVIDUAL GIVING
Statistically most money donated to nonprofits comes from individuals.  The avenues people use to donate are varied:  they may give to an annual fund, they may respond to a campaign, they may give at a formal fundraiser, they may answer a crowd funding appeal.  Some companies give a percentage of their online sales to nonprofits.  Amazon Smiles.

4. ACTIVITIES AND EVENTS
Many nonprofits put on events to raise money (mostly coming from individuals).  Examples are 5K Walks, marathons, galas, auctions and so forth.  In the array of revenue sources, events can be very time consuming and are often not cost effective in terms of the number of hours spent in comparison to the amount raised.

5. SELLING SERVICES
Nonprofits can sell services (called fee for service).  For example, a nonprofit might charge a fee for one of its seminars. 

6. SELLING MERCHANDISE
Nonprofits can sell mission related merchandise such as T shirts, caps, mugs and so forth.  Care must be taken regarding state sales tax laws and the IRS has specific rules about the percentage of revenue which can be raised this way.

Footnote:  Capital campaigns are a special type of fundraising usually associated with raising money for infrastructure projects.
